
Repeat customers typically to spend more money than new 
customers and cost much less to retain. Just increasing the 
number of repeat customers by a small degree can have a huge 
impact on revenue. That makes encouraging consumers who 
have already visited the premises to return more often one of 
the prime objectives for brick-and-mortar stores.
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The Challenge
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Operating in key markets across Canada, the US, and 
Europe; a global shopping centre group representing 
over half a billion square feet of office, industrial, multi-
residential, hotel, and retail assets aimed to assist a 
cosmetics retailer across their portfolio to increase 
sales. 

Utilizing data collected from Aislelabs Flow and 
Connect at the shopping centres, the interest was 
to drive foot traffic to the cosmetics retail stores. To 
this end, we identified a suitable demographic with 
specific in-mall behaviours to target. The demographic 
focused on women in a specific age group, with a set 
of interests, who have visited stores in the cosmetics 
category in the past, and spend a considerable amount 
of time in-store to transact.



The Solution
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Using Aislelabs Flow, the detailed in-store visits of 
every customer were mapped. This information 
was combined with Aislelabs Connect that 
provides demographic and interests information of 
customers who opted-in to the guest WiFi. 

With this data in hand, we initiated a highly 
targeted Facebook advertising campaign for one 
week to promote the retailer.

The targeted audience was highly focused and 
consisted of customers in the specific female 
demographic group which possessed very relevant 
(to the retailer) behaviour. These customers not 
only expressed interest in cosmetics but had 
actually visited and spent time in retails stores in 
the cosmetics category.

Using the built-in Aislelabs Campaign technology, 
a paid Facebook campaign was executed.
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The retargeting campaign successfully achieved an overall level of high 
returns. Approximately 133,000 visitors were targeted based on the criteria 
gathered from Flow and Connect. Of those 133,000 customers, more than 
50% of them engaged with the campaign and returned to the centres during 
the campaign period. Almost 70,000 customers of the targeted list returning 
to the mall.

Of those 70,000 returning customers 10,110 of them visited the cosmetics 
retailer stores generating an estimated sales value of over $100,000 in 
total over the course of the campaign. The cost of running the retargeting 
campaign was $10,000.

Examining the targeted individuals of the campaign reveals that the Health 
and Beauty Shoppers segment experienced the highest engagement and was 
responsible for the largest number of customers returning to the retail store. 
The campaign also saw an increase in footfall from the cosmetics stores’ 
own returning customers to their retail stores during the campaign period.

Leveraging our big data platform with deep learning capabilities Aislelabs 
drives targeted social WiFi marketing campaigns to build audience profiles 
complete with customer behaviour, interests, and demographic information. 
Aislelabs’ cloud management system, technology, and innovative product 
suite provides the most advanced solution for real-time location marketing, 
advertising, and analytics.

Results
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Aislelabs provides the most advanced WiFi-based location 
and analytics marketing platform. It helps improve customer 
experience, optimize operations, sales, and track marketing 
return on investment (ROI). 

The comprehensive cloud-based solution utilizes a venue’s 
existing WiFi infrastructure to enable an end-to-end enterprise 
platform for multinational shopping centres, international 
airports, retail chains, global brands, the food & beverage 
industry, hospitality, and public venues.

The Aislelabs product suite includes Flow for WiFi location 
analytic that helps understand the behaviour of customers 
and Connect, a hyper-local content marketing and customer 
analytics solution.

Aislelabs


